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Country overview 


THE 11TH LARGEST ECONOMY IN THE WORLD 


Overview of Mexico 


CAPITAL REGION 

Mexico City North America 
`< 

GDP POPULATION 

$1.29 trillion 130,262,220 


Mexico is the third-largest 
country in Latin America and has 
the second-largest economy. 


Mexican economy relies on services - 
with trade, transportation, finance and 
government accounting for about 
two-thirds of gross domestic product. 


GDP PER CAPITA, PPP 
$20,036 


AREA 


1,964,375 SQ.KM 


The country is a major producer 
and exporter of oil. It houses the 
world's largest population of 
Spanish speakers. 


TRADITIONAL MEDIA IS POPULAR IN MEXICO, BUT AUDIENCES ARE BEGINNING TO SLOWLY SHRINK 


Revenue generated by media segments in Mexico in 2021 
(million pesos) 
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Movie & other audiovisual 37.547 
material exhibition 27,991 
789.78 


broadcasting 


Internet penetration rate of 
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Half the country’s media 
consumers regularly read 
print media 
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TIME VIEWING TV HAS LARGELY STAYED CONSTANT, INCREASING SLIGHTLY OVER THE YEARS 


Number of TV households in Mexico from 2001 to 2021 


Open broadcast 
television in Mexico is 


dominated by two 
companies — 
Televisa and TV 


Azteca 


TV 


TOP TV STATIONS 


Most watched free TV channels in Mexico 


TV channel Free TV households 


Las Estrellas 


Azteca 13 
Canal 5 
Azteca 7 
Imagen TV 
Canal Once 
ADN40 
Nu9eve 
Foro TV 


Multimedios 


Pay TV households 
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las estrellas 


Y. Azteca uno 


RADIO S REACH HAS SLIGHTLY IMPROVED OVER THE YEARS, AND IS MOSTLY CONSUMED AT HOME 


20.03 millones 


de hogares tienen radio 


À 


(58.6%) en 
el país.* 


20 million households 
listen to radio 


States with most radio 
devices: 


In Mexico State 
In Mexico City 


In Jalisco 


In Veracruz 


On average, a radio listener spends 


between three to four hours per day 
listening to the radio actively. 


Radio 


COUNTRY S TOP NETWORKS 


Leading entertainment and music radio stations in Mexico, by number 


of listeners 


Kau-Bugna 92.9 
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Exa 104.9 


Beat 100. 


[Tu] 


Match 33.2* 


Dya 89.7 


La Major 87.7** 


d 100,000 200,000 200,000 


731,994 
569,290 
559,534 
504,029 
470,050 
463,701 
437,640 
406,263 
368,776 
344,069 
400,000 500,000 600,000 700,000 800,000 


Humber of ПБГ 


LA PRENSA HAD A DAILY CIRCULATION OF 215.4 THOUSAND IN 2021, HIGHEST IN THE COUNTRY 


News dailies with the highest circulation in Mexico 2021 


La Prensa 215,491 
F. 214,237 
latr 192,788 
ш S: ЫЫ e As of October 2021, La had an average daily 
El Gráfico 156,561 circulation of 215.5 thousand. 
Pasala 156,060 n 
* Sports newspaper Récord, placed second at 214.2 
Reporte Indigo Cinco Dias 145,170.58 thousand. 
Reforma, Corazón de México 132,262 . 2 
° It was estimated that overall newspaper revenue іп 
Esto 124,580 Mexico added up 1.2 billion U.S. dollars in 2020. 
l Un 2 120,142 
Excal 107,521 
E a 77,4 


Milenio Diario 76,741.33 


INTERNET USERS IN MEXICO INCREASED BY 3.8 PERCENT BETWEEN 2021 AND 2022 


OVERVIEW OF THE ADOPTION AND USE OF CONNECTED DEVICES AND SERVICES 


TOTAL CELLULAR MOBILE INTERNET ACTIVE SOCIAL 
POPULATION CONNECTIONS USERS MEDIA USERS 
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URBANISATION vs. POPULATION vs. POPULATION vs. POPULATION 


YOUTUBE TAKES THE HIGHEST SHARE OF TIME SPENT ONLINE 


MOST-VISITED WEBSITES: SIMILARWEB RANKING 


RANKING OF THE MOST-VISITED WEBSITES ACCORDING TO ЫМ! 3, BASED ON A UAL WEBSITE TRAFFIC FOR f YEAR 


GOOGLE COM 5 7 FX 10M 185 8 MERCADOUB RECOM.MX * - 6M 255 
YOUTUBECOM 27.41 72.6% 23М 555 12 ESHKOLIO 2M 455 
FACEBOOK СОМ 9 - 10M 345 i 13 UNOIVCOM % : OM 16S 
XVIDEOS COM d ^ к BM 555 INECOM k % ` BM 48S 
WHATSAPP COM ) X 1% 3M 235 WIKIPEDIA.ORG 8 6% % зм 225 
XNXX COM , ) . PORNHUB COM K 6M 385 
INSTAGRAM. СОМ X n 3 11.15 ZOOM.US E 7% 4M 035 
GOOGLEOOM.MX 2 МЕТАК СОМ 

TWITTER.COM JA v ? AMAZON COM MX 


CALIENTE MX , YAHOOCOM 


SOCIAL MEDIA USERS IN MEXICO INCREASED BY 2.5 PERCENT BETWEEN 2021 AND 2022 


HEADLINES FOR SOCIAL MEDIA ADOPTION AND USE | USERS MAY NOT REPRESENT UNIQUE INDIVIDUALS) г 


NUMBER OF SOCIAL YEAR-ON-YEAR CHANGE AVERAGE DAILY TIME SPENT YEAR-ON-YEAR CHANGE IN TIME AVERAGE NUMBER OF SOCIAL 
MEDIA USERS IN SOCIAL MEDIA USERS USING SOCIAL MEDIA SPENT USING SOCIAL MEDIA PLATFORMS USED EACH MONTH 
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SOCIAL MEDIA USERS SOCIAL MEDIA USERS SOCIAL MEDIA USERS FEMALE SOCIAL MEDIA USERS MALE SOCIAL MEDIA USERS 
vs. TOTAL POPULATION vs. POPULATION AGE 13+ vs. TOTAL INTERNET USERS vs. TOTAL SOCIAL MEDIA USERS vs, TOTAL SOCIAL MEDIA USERS 
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WHATSAPP IS THE MOST USED SOCIAL MEDIA PLATFORM 


PERCENTAGE OF WHO USE EACH PLATFORM EACH MONTH 


Tel: +971 4 425 3300 


Email: info@themediavantage.com 


Website: www.themediavantage.com 


Location: 8th Floor, Reef Tower, Cluster O, JLT, Dubai, 
UAE 


